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Abstract: This paper examines the pricing determinants of Latin American art works using a
unique data set for 1,665 paintings auctioned at Sotheby’s from 1995 to 2002. Using the
hedonic regression model, our main findings are that a) oil paintings are more expersive, b)
size does not have an influence on prices and ¢) characteristics of reputation are strong
predictors of price. Surprisingly, our results show that the nationality of the artist does not

seem to command a premium.
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